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China remains one of the world’s most attrac-
tive and fastest growing markets. The fast 
growing domestic appetite for high quality 
automobiles is a consequence of a tremendous 
growth rate and offers many opportunities for 
the rubber and tire industries. 

In 2010, the fourth REIFEN CHINA was met 
with great response. 9,356 trade visitors from 
75 countries visited the show dedicated to the 
Asian region – that is an increase of 30 percent 
over the previous year. A total of 114 exhi-
bitors, including major manufacturers from 
China as well as manufacturers from fourteen 
other countries, presented their products and 
services.

The exhibitors praised the show and its high 
quality of visitors. During the 2010 exhibition, 
a large number of companies had already con-
� rmed their participation for 2011. 
This is another indication that REIFEN CHINA 
has become � rmly established as an increa-
singly important platform for the tire, wheels 
and repair shops businesses of the entire Asian 
region.

Take full advantage of REIFEN CHINA and be-
come involved in one of the most promising 
growth markets in the world!

REIFEN CHINA runs parallel to RubberTech 
China, which offers a portfolio that is compli-
mentary to the products and services offered at 
REIFEN CHINA show. Exhibitors and visitors of 
both shows bene� t from the synergies created 
by this overlap of interest groups. 

1. Strong increasing demand in the automobile 
industry

 2010:
 Automobile production:  18,264,700 vehicles
 Sales volume:  18,061,900 vehicles

 2011: 
 Increasing:  10-15%

2. China has 4,150,000 km of highway,  which 
is growing steadily to accommodate the 
increase in passenger and freight transpor-
tation via roadways.

CHINA’S MARKET POTENTIAL

Number of exhibitors: 114

Origin of exhibitors: 
Australia, China, England, Germany, India, 
Indonesia, Italy, Korea, Malaysia, Netherlands, 
Russia, Singapore, USA, UAE, Venezuela

Exhibitor Business Analysis 

Visitor Business Types Analysis 

Tyres, casings, tubes

Tire accessories 

Equipment for motorcar repair shops, tire service and vulcanization plants

Plants, equipment, tools for tire production, retreading and vulcanization

Repair material

Associations, press, publishers, institutions

Others

End User

Media 

Academic/Research & Development

Retailer

Manufacturer

Agent/Wholesaler/Distributor

Import/Export

98% 
 of the exhibitors were satis� ed with the 

show participation        

89%
 of the exhibitors reached their targets  

Number of trade visitors: 9,356 
(30% increase compared with 2009)

1,263 international trade visitors
Origin of trade visitors:  
Asia:    51.46% 
Europe:    36.01% 
Africa:    4.01%  
Ozeania:   2.68%  
North America:    1.79%
South America:    4.02%

Delegations from: Germany, Korea, Russia, 
Singapore, Taiwan, Thailand and Vietnam.

Interest of trade visitors: 
Tires, tires accessories:   74%
Repair shops:   21%  
Tools, equipments for storage 
and sales � oor:    15%

 
93% 
 of the trade visitors attained the results 

they’d hoped to achieve

 www.reifen-china.com 
2071Ausstellerprospekt China 11_2.indd   2 11.04.11   14:20


